Rainier Woman Compiles RSE Students’ Stories 

‘In the Age of the Miraculous’ Features Found Riches, UFO Encounters and Healings
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Most people write a book to tell their own story, but Sophie Sykes wanted to tell everyone else’s.

Sykes’ book, “In the Age of the Miraculous: Miracles, Extraordinary Experiences, and Discoveries,” tells the stories of numerous students of Ramtha’s School of Enlightenment as they apply the school’s teachings in their lives and, in their view, achieve some miraculous results.

The inspiration for the book came at a RSE event Sykes attended in which the school’s president, Ramtha channeler JZ Knight, talked about the “amazing miracles students manifested,” Sykes said.

“She said someone should record these stories, before it’s too late,” Sykes recalled. “Someone should record the history of the students at this school who have used the tools and changed their lives. These are stories about the miracles we have had and how we are living in the age of the miraculous.”

The main topics covered in the book are accounts of people healing themselves, manifesting wealth through things like lottery wins and casino jackpots, and encountering UFOs and extraterrestrials. The experiences draw on the teachings of RSE, which claim people can manifest changes to reality by following certain disciplines.

To compile the various stories, Sykes interviewed subjects and asked them to submit their stories to her in writing.

After asking people if they had miraculous stories, she was deluged with people wanting to share their experiences, she said.

In a matter of weeks, she compiled more than 83 stories. Not every story made it into the book, but Sykes said excerpts of some of the leftover stories may make it onto a website promoting the book, or even in a second volume.

The book opens with a story from JZ Knight’s autobiography, “A State of Mind,” which Sykes said is her favorite. Otherwise, it’s hard to pick out one story that stands above the rest, she said.

“Every single story I adored,” she said. “Every single story I loved, every single story I learned from, I was inspired by. From stories that were as simple as healing a dragonfly, to as profound as healing cancer, people who found themselves a new home and in the way that they used the focus, I found every single story absolutely beautiful and magnificent.”

The book is published through Sykes’ company, Rosette Publishing, which she created specifically to publish her new book.

Going through the process of forming a publishing company was a challenge, but a rewarding one, she said.

“I wanted this book to be sterling,” she said. “I am an English teacher, and I studied at UC Berkeley in language arts and wanted the stories to look as sterling as what I had read with all the classics.”

Every story in the book was edited three times, and she took care to create a cover that would be “unique in every way,” she said. The cover of the book is itself a symbol of the book’s contents. It depicts Seabiscuit, the famed racehorse that became an unlikely champion in the midst of the Great Depression. Seabiscuit is also greatly admired by purported channeler Knight.

“Seabiscuit came to me one evening when my roommate and I were listening to a video and suddenly we were thinking about the cover and about the dedication for the book and Seabiscuit is a graphic and the symbology of who the authors are in this book,” she said. “Seabiscuit came at a time of the Depression and was known as an ordinary, broken-down little horse that nobody would ever had guessed would become a winner or make miracles. And this little horse, the spirit in this little horse, went so far in life and brought hope to the people of the Depression that he became the symbol of what this book is about.”
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